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Chicago IL: Dulhania Bazaar Expo has done it again! An extyama display of wedding canopies, colorful
sarees, sparkling jewelry, tasty food samples &ordlfarrangements adorned the exhibits at the ZDilRania
Bazaar Expo. The event began at 11:00am and cattlatl 5:00pm on Sunday, February 26, 2012 at the
Renaissance Schaumburg Convention Center Hotaltdldat 1551 North Thoreau Drive, Schaumburg Ile Th
Dulhania Bazaar originally debuted in Chicago. Ts their 4th Annual South Asian Bridal Expo whigas
organized by Shy Khan, Prameet Bhargava, Hannygualaand Ehreema Nadir. With more than 4000
attendees, 90 plus vendor booths, and 70 plus vermopanies, the expo was organized to meet th&iggo
stylish tastes of the consumers. The Dulhania Bafago undoubtedly showcased the best wedding
paraphernalia and event planning services in regess.

Invited dignitaries wereMayor Al Larson, Mayor of Schaumburg, and Mr. Rigfsshnamurthy (candidate for
US Congress 8th district).

Nothing occupies the collective mindset of IndianltGre as the subject of wedding does. Come wedding
season, if you aren’t getting married, then yoysrebably attending a wedding! For all of us who twanbe
part of a very big wedding, Dulhania Bazaar Chic&gpo 2012 was the perfect solutidine Expo aimed at
providing the community a one-stop shopping exmeedor wedding planning, meeting various vendors,
building relationships and networking with the versiall under one roof. It provided the brides,ogns, and
their families what they were looking for. It wasgeeat place for them to come and have accesd theal
vendors they need for their wedding or any othecsp event! The range of vendors, both Indian-Aozar
and mainstream, added their bit to making the eaemne-stop-shop for brides to be. The weddingntisée
included: decorators, florists, event planners hifas jewelry, henna, makeup services, DJs, lightin
photographers, and restaurants. The vendors magéssshowcased their products and services effdgtand
artistically.
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The Expo was designed to give opportunities noy ¢olnumerous businesses but also to all the bi&des
grooms. All the attendees, guests, and vendors gigen opportunities to taste, touch, feel, and aé¢he
exhibits first hand. The goal was to bring all thgredients, which make up an entire wedding eweailable
all under one roof and to offer a stunning expeeeto the Brides & Grooms of tomorrow.

“Weddings are a representation of status. And todegryone wants the best of everything — thanksaader
exposure. Flowers, fruits, gifts, venue and déamidtter,” says, Sonia Desai, event and weddingnglia Of
course, the Indian wedding is a huge hit with Whesties. Robert Miller, an American who is betrothedan
Indian, says, “To me, it's meant to be the ultima&debration of a sacred institution, weddings fos&
communities — showcase the grandeur of Indian @ultu

There Fashion Shows were presented during this.even

Bridal Fashions Forever presented at 1:00 pm

Forever Fashion, is a multi-brand discount desigiething boutique. Forever Fashion’s online stoffers
marvelous collections of fashionable trendy ment$ women's designer clothes, shoes and accessoeasd
by the best designers, modern fashion houses, @mdid It's the right and easy place to buy codl stglish
things for less. Just consider the opportunity éadme the lucky owner of trendy Dolce & Gabbanastop
evening and classic Roberto Cavalli dresses, pestgle Gucci long sleeve tops, wonderful Pradaeshoool
Armani underwear, Versace denim blue jeans, Digsett clothes, or funky Dsquared2 shirts.

Tabarruj presented at 2:30 pm

In order to bring a change to the philosophy anddd more color and warmth to the Islamic worldpdrau;
became the first major Abaya/hijab fashion desigiabarrujs’ Abayas, modest yet more stylish aridritd
became a friendly notion to the world. Women whoaw&abarrujs' Abayas send messages of peace and
friendship to the entire world while keeping theiodesty and values safe. Today the Tabarruj Dessigaen
has grown to 25 designers, spreading into diffeflealiarruj stores, including well renowned desigiaéels
also working for Tabarruj. Every Tabarruj storeanfdition to its huge variety of products is alsaipged with
fashion consultants and designers to help customiéngheir suggestions. As a giant designer, Tabhatands
today, spreading the message of peace, modestyscaind smiles. Style as an approach, Trend Segter
motto, and fashion as in passion, Tabarruj catersustomers in every field they can think of. Frdrasses, to
jewelry, to shoes, to a range as wide as bridglaidy wear, to men's and kids wear, and to Abayaarw
Tabarruj excels in all departments and looks fodatarserving its customers with high end fashion.
Charisma Design Studio presented at 4:00 pm.

An upscale Chic boutique, carrying one of a kinleabions crafted with perfection and precisionlasated in
Westmont, ILEthnic Indian outfits with traditional and modemmigroidery put together with a variety of fabric
combinations make their clients stand out fromrésg.

Fashion Show was coordinated by, Asha Spacek frénsUper Models. The Fashion Show featured models of
UR Super Models.

MAFS (Metropolitan Asian Family Services)had a booth at this event with the main purposeathing out
to the ethnic Asian population of Chicago land ared offering their services to needy familieseMiand
brochures explaining their social service progravase distributed by the MAFS staff members whovadtyi
interacted with people visiting their booth. It waas excellent opportunity to provide informatioroabfree
programs and services which are available to inceligéble persons in need of social service assigta
MAFS has 7 locations around Chicago land area wéemaces are offered. For more details, visit:
www.mafsinc.com

Free Raffle prizes worth thousands of dollars wapensored by participating vendors. Etihad Airwggse
away 2 International Pearl Business Class TicKetser Sponsors were New York Life, Vannie desigriist,
Shukan, Rami's Mandap, Tabla Dhol and Lasting MémsorFree food tasting- Participating restaurants
provided delicious samples of food items for tagtm all the attendees.

Tabla Dhol Entertainment wowed the audience witb special performances at the 2012 Dulhania Bazaar
Wedding Expo at Renaissance Schaumburg. During firet performance, singer Rinki Talati sang an
energetic version of Sajana ji Vaari Vaari acconmérby live dhol from Dholis Nishad Parmar and Vima
Prajapati,. In their last performance, the two Dpkrformed a drum solo, and got everyone ouhei tseats,
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clapping and dancing to the beat of the drums. a@iol Entertainment is a Chicago-Based entertamime
provider, focusing on providing entertainment fan§eet/Garbas, Baraats, Weddings, and Receptitey. T
specialize in live DJ, live Singer, Dhol, Tabla,u8d, and Lighting. For more information about thgease
visit their websiteywww.tabladhol.comor email them anhfo@tabladhol.com

Mehdi designs, in India, Pakistan, and other coesmitof South Asia, is traditionally used from ceigs for
tattoo decoration of brides & other ladies on omras of marriage. It is also used during other aoand
religious occasions such as Eid, Nikah, Baby Shewdummy Blessings, Karva Chauth, Holi, and
housewarming Parties. Today the list is ever exp@ndloday’s families invite Mehdi design experty f
similar purposes to add extra charm and joy onsooa of Christmas, Birthday & Graduation partiésmmer
Barbecue, Sweet Sixteen, etc. In modern days shedsp used on occasions like Valentine’s Days'giright
out, and other social parties. You name any ocoaaia this tradition can be appropriately usedaidding
beauty, charm, and joy into the celebrations. Flittke over a decade this traditional art has beegupular
for many similar purposes in the western world tdehdi decorations mainly involves drawing, fromacse to
the finest lines to produce intricate and attractiesigns, figures, objects on body part(s) aapendividual’s
choice. Traditionally, these are drawn on the eaptesparts of extremities, at times, also on faeek etc. The
designs, after darkening in a day or two, slowéyrtstading naturally. Within a week or two, desighsappear
completely without help of any external chemicapamful laserhttp://www.unnatizart.com/

Suresh Bodiwala, chairman of Asian Media USA hadpportunity to interview Jitubhai Patdanki Patel,
Samina Khan, and Shital Daftari to hear their pectpe of the Dulhania Bazaar Expo.

Shital Daftari, Dulhania Bazaar was an amazing experience. It avase-stop shop that brought together
various wedding vendors under one roof. It wasnditd by brides, grooms and their families as welnany
other people. It featured fashion shows and foatirntgs from wedding caterers. As an online Sarit&en
Boutique, it was a great opportunity to networkhaather wedding vendors as well as reach out aebrand
grooms via the Dulhania Bazaar magazine. SarisTaimys is a fabulous online boutique, where you reart

or buy Saris, Blouses and Accessories. We know flaatning a wedding can be a very overwhelming and
expensive affair. Saris and Things lets you rerdlisive Saris and Bridal wear at a fraction of il cost so
you don’'t have to spend a fortune every time youageinvitation in the mail and you don’t have tory
about repeating the same outfit ever again. Chatkuar website atvww.sarisandthings.com

Rinki Talati: A renownedsinger from India who is now settled in the U.Sd laablast in the Dulhania Bazaar
Expo event. "l got an opportunity to perform prior the fashion show. | sang Sajanaji Vari Vari 'thwi
members of Tabla Dhol. We made an indo- westenofusix of live Dhol and singing. We really had eeagt
response from the audience and they showered nmanplicnents. As an artist this was an honor andeatgr
opportunity for me and my group to perform in DulleaBazaar. It was really a memorable performaste’
said.

Janki Patel, one of the visitors at the exhibition, said, “Téxhibition has everything that one would require
while planning a wedding. | came here to look athles and accessories for my wedding.”

Samina Khan,who was one of the visitors at the exhibitiondsarhe exhibition is very convenient for people
like me who are going to tie the knot soon. | camdook at clothes and jewelry for my trousseauM/Ad
Jewelry- displayed beautiful & unique contemporand traditional style American diamonds, high gyali
cubic zirconia topped with high quality simulate@gous gem stones and many more varieties.

American Elegance PageantDawn Frison Cook)posed with other pageant royalty at Tiara Magazibebth
at Dulhania Bazaar. The magazine's editor-in-ctidferrie Gearheart (not pictured), was a featuredein
during Dulhania's three fashion shows. Tiara Mawgazthe premier magazine for the pageant, modeaint
talent industries, will feature the American ElegarNational Pageant in its Spring Issue and shavittaes
pageant's queens on its cover. Now in its 14th,yearAmerican Elegance Pageant believes that evenyan
is elegant and beautiful and provides a venuedeng and women of all ages, races, nationalitizes @nd
marital status to showcase her inner and outertpahrtough pageantry. The 2012 National Pagearitheil
held November 2-4, 2012 in Schaumburg. Americarg&ilee believes a pageant should be a fun affordable
event that makes a woman feel like the queen tlatbeady is. Each person is unique and thasatfimakes
you the symbol of elegance and true beauty. Tiaagadine, along with Live Out Loud Charity (LOLC)pdts
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an annual fashion show to raise awareness and ftongghieve LOLC's mission to understanding and
preventing suicide through research, education ahacacy. Ms. Gearheart is also the founder of LO&AC
non-profit organization focused on suicide awarsraasl prevention through core character development

For more information, please visit these websites:

American Elegance Pageamtwww.msamericanelegancepageant.com

For More Information, Contact:

Motise Jones, Founder and National Director, AnariElegance Pageant, at 773.487.7343; and

Sherrie Gearheart, editor-in-chief, Tiara Magazaie€315.914.8602; and

Dawn Frison Cook, National Executive Producer, Aicaar Elegance Pageant, at 708.218.1681

Photographs and Press release byAsian Media USA

Suresh Bodiwala
Chairman

Asian Media USA
Bus: (847) 679-8583
Fax: (847) 679-5336
Cell: (847)420-4789
sbodiwala@sbcglobal.net

www.asianmediausa.com

Copyrights (c) 2011- Asian Media USA

No one shall download or otherwise duplicate thapbics, images, press release and written content the PDF without our
express written permission. Likewise, no one stealse the aforesaid things, as the same are tikeattial property of the Company,
we hereby reserve all rights

Disclaimer: - Asian Media USA

Asian Media USA press release and News letteraateriented and published after careful revied axamination of the contents
without bias or without being influenced by racelot, nationality or religious persuasion. In othesrds we are completely neutral
according to generally accepted journalistic ppies and long established conventions governingdgaper reporting. Asian Media
News Letter (PDF file) goes to all email addressesh as temples, Masjids, Gurudwaras, Churchesarindssociations /
Organizations, school, colleges, Political, SpoEstertainment groups. "The information in this aeidmand any attachments is
confidential and may be legally privileged. It lénded solely for the addressee or addressegsu lére not an intended recipient,
please delete the message and any attachmentotfyctime sender of misdelivery. Any use or discd@sof the contents of either is
unauthorized and may be unlawful. All liability feiruses is excluded to the fullest extent perrditte law. Any views expressed in
this message are those of the individual sendegpdxvhere the sender states them, with requistteodty, to be those of the Asian
Media USA

87



